ASANTE ASHLAND COMMUNITY
HOSPITAL FOUNDATION

TYPES OF PROJECTS CREATED

Logo/Visual ldentity/Branding *  Banners & Posters

Graphic ldentity Kit (Business Cards, Envelopes, Letterhead, ~ *+  Print Newsletters

Notecards, Labels, Wrappers, E-Signatures) E-Newsletter Template

Brochures, Mailers, Postcards Graphic dentity Guidelines

ADDITIONAL DETAILS

Contacts: Janet Troy, Executive Director | Client Since: 2018 | Website: achfoundation.org
janet.troy@asante.org | 541.201.4014

Description: We worked with Ashland Community Hospital Foundation when they were ready for a branding and graphic identity
refresh. While Chris Cook of Capiche handled the rebranding and associated research, we developed a new visual identity, refining the
existing logo and creating additional variations, codifying the color palette, establishing new typography, and selecting a geometric
illustration style evocative of the cutting-edge medical facilities and research the organization was raising funds to support. In addi-
tion to producing all of the publications for their annual patrons campaign (banners, brochures, banners, posters), we also created
postcard mailers and developed a new template for both their print newsletter and e-newsletter. In addition, we produced a visual
identity guide outlining every aspect of the new identity and including sample publications so their existing graphic designer could
incorporate the new look into future materials going forward. See following pages for the Graphic Identity Guide.

Comments by Janet Troy:

“l had the pleasure of working with Chris Cook and Melissa Michaels on two projects this year. Chris and | worked on a focus group
consisting of former Board members to get their perceptions and feedback on a new Innovation Fund that we are launching this year. The
comments and suggestions we received were very helpful in crafting our messages for donors about the fund and its importance to Asante
Ashland Community Hospital. The second project focused on rebranding our ‘look,” particularly around a refresh of our logo, graphic
identity, and fonts. This included the development of a brochure and other print materials for our Patrons Campaign and the development
of a new template for our Foundation newsletter. | found both Chris and Melissa to be easy to work with, responsive to our needs and
likes/dislikes, and sensitive to our nonprofit budget constraints.”
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LOGO = TAGLINE

THE ASHLAND
COMMUNITY HOSPITAL
Foundation logo works best
on a white background in both
full-color (CMYK) and black

variations.

Where desired, the logo may be used
in combination with the tagline.
Both CMYK and black variations are

provided.

If using the CMYK logo on a colored
background, please use the version
with the white tagline to ensure
sufficient contrast for legibility.

At right is an example of a
background texture that has been
used in ACHF publications. The style
is called low-polygon, and its use is
explained on page 16.
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THE LOGO & TAGLINE is

also available in a six-line format.

This version is used for the
MailChimp sidebar and similar
applications where a narrower
version of the logo with tagline is
needed. CMYK, CMYK with white
tagline, black, and reversed-out
variations are provided.
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WHAT NOTTO DO

DO NOT STRETCH,
MANIPULATE, obscure, or
otherwise distort the logo.

Avoid using the CMYK or black logo
on backgrounds that lack sufficient
contrast; instead use the reversed-out
version.
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REVERSED-OUT
LOGO = TAGLINE

IN CASES WHERE THE
CMYK version of the logo blends
too closely or conflicts with the
background, you may use the
reversed-out (white) version of

the logo.

Use this variation when working with

black backgrounds as well.
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WORDMARK ASHLAND COMMUNITY HOSPITAL FOUNDATION ASHLAND COMMUNITY ASHLAND

ONE-LINE, TWO-LINE, AND HOSPITAL FOUNDATION COMMUNITY

FOUR-LINE variations of the ASHLAND COMMUNITY HOSPITAL FOUNDATION HOSPITAL
W(irdmtark aie avai.la]ta;e ifndsel.ect ASHLAND COMMUNITY FOUNDATION
colors to suit a variety of design

needs. ASHLAND COMMUNITY HOSPITAL FOUNDATION HOSPITAL FOUNDATION ASHLAND
Because the shades of green in the COMMUNITY
color palette are so similar, we have ASHLAND COMMUNITY HOSPITAL
selected one shade (the lightest ASHLAND COMMUNITY HOSPITAL FOUNDATION HOSPITAL FOUNDATION FOUNDATION
green) for use in the wordmark as well

as subheadings and other typesetting ASHLAND
StleS. ASHLAND COMMUNITY HOSPITAL FOUNDATION

ASHLAND COMMUNITY COMMUNITY
Most frequently, the midtone shade HOSPITAL FOUNDATION HOSPITAL

of blue is used for the wordmark

as it complements the dark blue FOUNDATION
background of the CMYK logo and ASHLAND COMMUNITY ASHLAND
contrasts with green subheadings.

HOSPITAL FOUNDATION COMMUNITY

Reversed-out versions should be used
on dark backgrounds. HOSPITAL
FOUNDATION
ASHLAND
COMMUNITY
HOSPITAL
FOUNDATION

ASHLAND

ASHLAND COMMUNITY
ASHLAND COMMUNITY HOSPITAL FOUNDATION COMMUNITY

HOSPITAL FOUNDATION HOSPITAL
FOUNDATION




TAGLINE ]nspining plﬂilant]ﬂnopy to enttance Asante /\sttland Community Hospita] services

ONE-LINE, THREE-LINE,
AND SIX-LINE variations of ]nspiRing pttilanttmopy to enttance Asante Aslﬂland Community Hospital Services
the tagline are available in the
standard colors. [nspiring ptlilantl’lmpy to enhance Asante Ashland (Community Hospita] services
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URL
THE URL IS AVAILABLE in

the standard colors. It can also be
typeset directly in the document
using Mussica OT and a special

open-type glyph for the final g’

Use the reversed-out version on dark

backgrounds.

achfoundation.oré
aclwfounalation.ORS

achfoundation.oré
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AFFILIATED
IDENTIFIERS

Y, Cﬂns piRClti 0 TICS

of Caring logo, and Patrons
Campaign identifier should
be used consistently across
publications.

The Patrons Campaign identifier is

typeset in Mussica OT using oldstyle o

numerals for the year and special l rc e

open-type glyphs for the T and g, 2 Ol
The lightest shade of green (C=74

M=15Y=100 K=2) is used on white. (Of

This is not provided as a file since it

will change year to year. a r i n

Use the reversed-out versions on

Dah%ns Campa%n

dark or conflicting backgrounds.

2018
Dat%ns Campa%n

Cﬂnspinatiarg




COLOR PALETTE

THE COLOR PALETTE

WAS derived from the original
Ashland Community Hospital
Foundation logo. Because of this
limitation, only one of the colors

is a Pantone, whereas the rest are
specified as CMYK.

CMYK (Pantone when available)
should be used for print, and HEX is
used for the website.

Since the shades of green are so
similar, the light green (C=74
M=15Y=100 K=2) should be used
predominantly. The medium and
darker shades of green are reserved
for cases where the light green poses
legibility issues or multiple shades

of green are needed (e.g., in a design
element such as a web button with
an interior color, top/left border, and

bottom/right border).

PANTONE 289 CP CioOM80 OKO C60MO 10KO
CIOOM76 12K70 R3G78B162 R79G198B 224

ROG22B65 HEX #034EA2 HEX #4FC6EO
HEX #00164l
PRIMARY GREEN SECONDARY GREEN  SECONDARY GREEN

C74M15 100K 2 C74M15 100K 23 C74M15 100K 2
R77 G157 B 69 R60GI132B 56 R49G116B 48
HEX #4D9D45 HEX #3C8438 HEX #317430



TYPOGRAPHY

THE FOLLOWING
TYPEFACES SHOULD be

used in all publications, and no

other fonts should be added or
substituted for these:

*  Levato: This serif typeface is
used for body text, sandwich
quotes, and certain subheadings
as appropriate.

*  MB Vinatage: This sans serif
typeface is used for headings,
certain subheadings, and other
elements as appropriate.

*  Mussica OT & Mussica Italic
OT: This display typeface is used
for headings, certain subhead-
ings, and other elements. These
fonts contain many special glyphs
that can be used (sparingly) for
flourish where desired.

Introductory paragraphs are typically
set in a larger font size, and the
preliminary words are typeset in all-
caps Levato Italic using the midtone
blue (C=100 M=80 Y=0 K=0) and
looser tracking (60 for standard body
text size).

MB VINATAGE

MB Vinatage Thin

MB Vinatage Thin ltalic

MB Vinatage Light

MB Vinatage Light ltalic

MB Vinatage Book

MB Vinatage ltalic

MB Vinatage Medium

MB Vinatage Medium ltalic
MB Vinatage Bold

MB Vinatage Bold Italic
MB Vinatage Heavy

MB Vinatage Heavy Italic

LEVATO

Levato Light

Levato Light Italic
Levato Regular
Levato Italic

Levato Medium
Levato Medium Italic
Levato Bold

Levato Bold Italic
Levato Black

Levato Black Italic

MUSSICA OT
MUSSICA ITALIC OT

Mussica O]
Mussica [talic O

Examples of Open-Type
Glyphs

5hdl\)mnl\j
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TYPOGRAPHY
SAMPLE LAYOUT

AT RIGHT IS THE cover of the
Spring 2018 issue of Inspirations
as an example of various type
styles in usage.

ASHLAND
COMMUNITY
HOSPITAL

BOARD OFFICERS

Joy Dobso y. RN (ret.), President

Ed Colson, Vice President & Treasurer

Marjorie Lininger, Secretary

DIRECTORS
Karen Amarotico
Linda Butler
Karen Drescher
Tricia Hahn

Eric Herron
Laurel Kiichli
Sharon Laskos
Rand Roselli

Jane Stromberg

EMERITUS BOARD
Brian Almquist

Richard Bernard

Chuck Butler

Jack Davis

Kurt Knudsen

Jed Meese

Marjorie O'Harra

Stephen Reno

Maggie Skerry

STAFF

Janet Troy, Executive Director

Stephanie Roland, Senior
Development Officer

Kathleen Mackris, Development Officer

EXOFFICIO
Sheila Clough, AACH C

An update from Ashland Community Hospital Foundation

SUPPORTING INNOVATIVE CARE

ISSUE 9 - SPRING 2018

New fund seeks to provide resources to transform healthcare for the future

FROM PENICILLIN TO SURGICAL robots, from holistic care to telehealth
technologies, the evolution of healthcare since Ashland’s community hospital first
opened its doors in 1907 has been momentous. Generations of caring, forward-
thinking donors have helped Asante Ashland Community Hospital keep pace with
the trends and technological changes that arrive more quickly each year.

To build on this tradition of innovation and
generosity, Ashland Community Hospital
Foundation is establishing an Innovation
Fund. This will provide an overarching home
for resources that help Asante Ashland
prepare for the future while continuing to
advance the quality of care patients receive.
The fund will enable the hospital to quickly
and strategically acquire the latest technolo-
gies. adopt pioneering best practices and build
community partnerships—all focused on pro-
viding the best care for residents and visitors
in our region.

With your support, the hospital will thrive
and continue to deliver the modern. compas-
sionate and effective care you, your family and
your neighbors expect and deserve.

“Innovative cultures are able to explore and
find new ways to recreate the future,” Clough
says. “That is why the Innovation Fund at
Asante Ashland is so important.”

While potential projects for the new fund are
still under review. your gift could be used to
acquire the latest equipment for diagnoses
and treatment, pilot new programs and pro-

The Innovation Fund will allow us to form unique partnerships

that will transform how we care for you and your family.

“The Innovation Fund will provide resources
that let us explore possibilities and pilot
emerging technologies, delivery systems and
programs to determine if they are right for our
community’s needs,” Asante Ashland CEO
Sheila Clough says. “Tt will allow us to form
unique partnerships that will transform how
we care for you and your family.”

With its focus on encouraging creative think-
ing to develop and deploy new solutions, the
Innovation Fund gives you an opportunity to
invest in transforming how healthcare is pro-
vided at Asante Ashland, ensuring local resi-
dents live happy. healthy and productive lives.

cesses for providing care or update how infor-
mation is managed to continuously improve
the quality of care. Your support might benefit
key collaborations in the community that will
push Ashland toward its goal of becoming the
healthiest city in Oregon. It could fund train-
ing for doctors, nurses and other caregivers

to gain the latest skills or provide community
health education to help people of all ages
avoid illness or injury. You can be sure your
gift to the Innovation Fund will foster contin-
ued excellence and innovation that will keep
Asante Ashland thriving.

D O H AT E LOOK TO THE FUTURE: Help Asante Ashland advance
boldly into the future by donating to the Innovation Fund at
MAKE A SECURE CREDIT CARD DONATION . .
achfoundation.org or calling 541.201.4019.




PROPORTIONAL MB VINATAGE

OLDSTYLE

NUMERALS Proportional Oldstyle
Numerals

WHEN TYPESETTING

NUMBERS, USE proportional

oldstyle numerals, regardlessof 1234567890

whether the typeface is Levato,

MB Vinatage, Mussica OT, or Standard Numerals

Mussica Italic OT. not

Proportional oldstyle numerals 1234567890

are typically smaller than standard
numbers, and certain numerals
sometimes have descenders,
depending on the font. They blend

more naturally with running text and

add a touch of elegance.

The proportional oldstyle numeral

setting is typically accessed through
the OpenType panel of your software
program (e.g., InDesign).

Certain applications (e.g., Microsoft
Word) do not permit use of open-
type features, and thus this stylistic
requirement can be ignored in such
contexts.

LEVATO

Proportional Oldstyle

Numerals

1234567890

Standard Numerals
not

1234567890

MUSSICA OT
MUSSICA ITALIC OT

Proportional Oldstyle

Numerals

1244567890
1254567890

Standard Numerals
not

12545678390
1254567890



ILLUSTRATION
STYLE

TO CREATE A STRONGER,
more cohesive graphic identity,
we have adopted a particular
illustration style known as low-
polygon (or low-poly).

This look echoes the geometric
shapes in the logo and conveys a
clean, contemporary, vibrant tone.

To avoid diluting the graphic
identity, do not mix other illustration
styles with low-poly graphics in a
publication.

15




TEXTURES &
PATTERNS

THE LOW-POLYGON

STYLE IS also reflected in the
background textures and patterns
used in publications.

At right are several examples of
background patterns that have been
used in ACHF publications. These
can be reused in other applications,
but repetition should be avoided
within the same publication (unless a
back inside panel is mirroring a front
inside panel, for example).

Generally, the textures and patterns
should reflect blues and greens for
coherence with the color palette.
Light gray and white patterns may be
used as background textures on pages
of dark text (e.g.. donor lists).

Reversed-out (white) text should
be used on darker backgrounds for

legibility.




PHOTOGRAPHY

ORIGINAL AND STOCK
PHOTOGRAPHY should
complement the graphic identity
and convey a clean, friendly,
trustworthy tone.

Where appropriate, isolated
(transparent background) images may
be used (e.g., the mother holding a
child at right), but most photographs
should conform to a standard
rectangular style.

Images with blues, greens, and whites
reinforce the graphic identity and

are fitting for a professional hospital
setting. This is a great option if

the image suits the needs of the
publication, but color is a secondary
concern when selecting photographs.

A two-point border in the lightest
green (C=74 M=15Y=100 K=2) is
typically used for rectangular photos
on light backgrounds.

When images are used on a
background color or texture, a white
border (or light green if white is
difficult to distinguish) should be
used to set the photo off from the
background.




GRAPHIC IDENTITY
PACKAGE —a—

BUSINESS CARDS,

' ‘ |

LETTERHEAD, ENVELOPES, er
and a thank-you card have been ASHLAND AETLAKTE S
provided as part of the graphic COMMUNITY COMMUNITY
identi ackage HOSPITAL HOSPITAL
: typ 8¢ FOUNDATION FOUNDATION
At right are business card samples
ANET TROY
(staff and board member), envelopes, | BOARD MEMBER
letterhead, and the thank-you card. Executive Director AT
1.201.401
o4 4014 PO BOX 98 I
janet.troy(@asante.org ASHLAND. OR 97520
P O B OX 9 8 ASHLAND COMMUNITY HOSPITAL FOUNDATION
ASHLAND, OR 97520
Hland Hospital v N Fospial _3,10 zumn/mw/i/,m
Globoz1lS
CommunITY 08526 MO puysy
FOUNDATION vy 86 x0¢] Ocl

¥ N

ASHLAND
COMMUNITY
HOSPITAL

FOUNDATION

‘H\\HH!H:" Mn‘;m\‘mup_\
o x'u)w:mw '\\':mh' \\anl

(Community | ]u\;nm‘ services



WEB & MAILCHIMP
GRAPHICS

WEB GRAPHICS SHOULD
REFLECT the colors and
typography standards outlined in
this manual.

The Donate button can be used at the
website, in MailChimp campaigns,
and in email signatures.

At right is a MailChimp campaign
reflecting the current graphic
identity. This template should be
used for future campaigns. The serif
typeface used for the main body text
and certain subheadings is Playfair
Display, and the sans serif used for
headings and fine print is Lato.

Also included is a sample e-signature.

PATRONS
CAMPAIGN

~ "DONATE

MAKE A SECURE CREDIT CARD DONATION

L] JANET TROY crre

Executive Director
541.201.4014 PHONE

INTIIWNI [P 541.488.7516 FAX
COMMUNITY
HOSPITAL ;\(‘(‘eptim’; secure onlin@ (Ionmions

FOUNDATION al acl Hbun(‘:Hinn.uuﬁ)

Supporting innovative care, honoring the Evans sisters, & more

ASHLAND
COMMUNITY
HOSPITAL

b DONATE

STAFF .
Dear << Test First Name >>,

Executive Director We are excited to share our newly revamped
Inspirations newsletter. Please click the image
above o enjoy our spring issue.

Senior Development Officer
Here are a few highlights:
o the 2018 Patrons Campaign launches with a

Development Officer o :

focus on supporting innovative care;
e Barb & Peg Evans are honored with the

ABOUT US
Ashland Community Hospital’s

treatment firsthand when an emergency
strikes; and

© Bob Holbrook generosity resulls in a
refreshing gift to the AACH staff.

‘Thank you for your ongoing support of Asante
Ashland Community Hospital's mission to

achioundatio provide quality healthcare sina

manner to our ¢ ity. Your
commitment makes a difference every single day.
© oot

© e With gratitude,
@ vose

© oo 7M 2 @47

@ coovere
Janet Troy. Executive Director
Emai ; - )
© Ashland Community Hospital Foundation

et @ e @1 Q) Forvars

Our mailing address s:
‘Ashiand Community Hospital Foundation
POBox98

le Street
Ashiand, OR 97520




SAMPLE
PUBLICATIONS

FOLLOWING YOU WILL
FIND various publication
samples exhibiting the graphic
identity in usage.

At right are Patrons Campaign 2018

materials, including the Banner,

Brochure, Postcard, and Poster as well

as the Foundation Dollars at Work
and Mission/Vision Posters.

Samples on subsequent pages

include the ACHF General Brochure,

Tax Seminar Postcard, Branson’s
Chocolate Wrapper, and select
Newsletter pages.

more quickly than it has
in the past. That is why
the Innovation Fund

ASHLAND
COMMUNITY
HOSPITA

at Asante Ashland

important to our future

~SHEILA
SANTE ASHLAND
COMMUNITY HOSPITAL

anew technology that could
detect cancer even earlier.

Imagine living in the healthiest city in

ASHLAND COMMUNITY
HOSPITAL FOUNDATION

2018

| )zmvns (‘;nn])nif‘v)n

OUR VISION is to b
AN /
4

services 8

OUR MISSION s to.
solcit,stewdrd and grant’

funds to support Asante
Ashland Community
Hospital.

PO BOX 08
ASHLAND, OR 97520
5412014019

|nvest in |nnovation

[Madine anewtechnologythar ot
detectcancereven e

Intagine g in the healthicst ity in Oregon.

D Sonathan Hartwelland asitant yhy R Ly Kornbery
conductingchemotherapy et circa 1950

INNOVATIONS IN HEALTHCARE have
been happening fof centuries. The practice
of medicine hasthanged dramatically since
the discoveryof penicillin and development

of cancer teatment. Think of how our lives
have changed with all the advances that e
been made in the medical field.

“The Innovation Fund will position

your community hospital o adopt new
technologies and approaches to care when
apportunity strkes

rant and ever-changing
roundbreakingchange is

izon and itwill occur even more
quickly than it hasin the past That s why
the lnnovation Fund at Asante Ashland s so
important to our future
—SHEILA CLOUGH, CEO. ASAJTE
ASHLAND COMMUNITY HOSPITAL

B help shope the futune of

investing in the Jnnovation Fund,

b

Y|t o bl shape e e of

Desbhcne by s e vsion i

Name:

[
Address

Gy

St ZipCole
Phone Emil

Pleaseacceptmy tax-deductible cont

Dsoo 0o 0 s 3 Other Amount

3 Enclosedismycheck. 3 Billmy credit cand
Credi Card 5.

Exp Date Sccurity Code

Plesse designate my g o:

3 Innovation Fand 0 Other Program

Iyour donationis in memory or honor of another:
I Memory of

I Honor f.

Plessesend notification of mytribute gt o:
Name:

Addess

Gty

St Zip Code

3 Checker fyouseant your gf 0 heanonymus.

O Peaseremoreme

Callsazon. 4o i youwould
pledgeor monhy g

Please make your contribution payabie o
POBOX o8| ASHLAND, OR o520

You may donate online at achfoundationory,

Than s jou for your gemerons contribution.

\\,Cg\ in ]Hl)()\v(.}//,(
)

. To make a gift, call

2018

at@ns Campai

\/(,‘S! | want to help s|1ape the future of

healthcarze by investin(%in the [l’movaﬁon Fun(l.

or donate or at

anew technology that could

detect cancer even earlier.
Imagine living in the healthiest city in Oregon.
. ASHLAND

COMMUNITY
HOSPITAL

Moo 9018
* y — Dalvons C ampaw)n

\( S| T want to help shape the future of

healiheare |1\ investing in the [nnovation Fund.

can help shape the future of healthcare in your community by investing in the

or donate o

HOW YOUR DONATIONS
MAKE A DIFFERENCE

POBOX o8
ASHLAND, OR
5412014015

You are mm({‘llm HH('W,I/M‘ 2018 Patrons HONPROFITORG

i USPOSTAGE PAD
4 Cainpaign l/\u;‘«l/jnm//u‘(mmu,q‘l/u‘ Jirstto ASHLAND OR
g, hear about the Jnnovation GFund) PERMITNO. 123
! < . - [ o
(T~ % Wednesday. April 25, 208 5307 30 pm . . o
7 A [
/ 9 Asante Ashland Community Hospital, West Lobb
} ou (l)i(‘? invited. ... O v WEACHIEVE oSN
y 280 Maple Street| Ashland, OR
g B + Learn about Asante Ashland’s history of innovation Asnce Asland Community Hospial
and how you can partner with us to change the future of

healthcare in our community.

Celebrate the successcs of the past year.

N + Seetheimpact of your support
>,

] * View the DEXA scanner.

Ve

Ashland Communit ) )

v

Hosy sital l"()unddhon 7

Enjoy appetizers, wine and the company of your friends
and neighbors.

Please callthe Foundaion al 5412614015 (o RSVP by April 18
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ASHLAND THE HOSPITAL
COMMUNITY LIFE IS GOOD in Ashland and Southern
HOSPITAL Oregon. Whether you live, work. retire or visit

here, you have access to the best nature has o

FOUNDATION offer and a vibrant community lfe.

Youslso enjoy access to expert health care—right
in Ashland.

Quick diagnosis and treatment in a medical
emergency

Convenient,friendly care and cofort
when you or a loved one faces a health
challenge

Innovative cife in specialtyareas important
toyou

Top-rated routine and preventive care to
help you stay healthy

[nspiring

l)llﬂznnlluml;j\'

THE FOUNDATION

THROUGH THE GENEROSITY of individuals

 organizations. Ashland
Community Hospital Foundation has been

ince 1977, Your
charitable contributions are more than gifts (o
your hospital. They are investments in the health

supporting the hospital’s missi

and wellbeingof your entire communit.

Philanthropy i the esence of excellence. Hosptals
that tap nto the power of philanthropy can move

CAMPAIGNS
Circle of Can

Sometimes words are not enough to express the

gratitude you fel for the care you receive. Circle
of Caring offers a meaningful way to recognize and
thanka caregiver or department and help Asante
Ashland Community Hospital care for others

Employee Giving

Our dedicated employees know their giving can
inspire others o ive oo. Thelr generosity has
advanced patient care, assisted coworkers in need

and enhanced medical services ac

Lihts for | ife

Lights for Life is  cherished holiday tradition of
remembrance,love and thanks. Your contribution

s the hospital,

can honor and thank someone special in yourlfe
comfort a friend wha's suffered aloss or highlight
ajoylul occasion ina creative way

Patrons Campaign
Each year,the Foundation Board of Directors
for communty investment in

asigificantimpacton very department a Asante
Adland.Your gifis have heped ushecome he xcelent

partnership with Asante Ashland leaders. Over
the ears. your gis have helped purchase state-

ospital we e
contributions will ot change as we look toward the

facilties,provide care i the community and bring

»
work o transform the way we deliver healthearefor
our community. s inspiringto think o what we can
accomplish together on the journey ahead o us”

Tribute Gifts:

nin memory or honor of your family

WAYS 10 GIVE

IT IS EASY and convenient to support Asante
Ashland with a gift 0 the Ashland Community
Hospital Foundation. Gifs ofllsizes are
appreciated and direcdly benefit your hospitl.
Miail:Please mail your check, payable to Ashland
Community Hospital Foundation. to PO Box .
Ashland, OR. g7520.

Phone: To give by phone. call 51.201.4019. and we
willbe pleased o accept your credit card donation.
Online: Donate securely through our website a
achfoundation o

Recurring Gifts: Giving ona regular bsis is an
casyand cost-effective way to support Asa

Ashland. You can spread your support over a year
and maximize the impact of your giving, You may
choose the amount you wish (o give and how
often. Tolearn more. contact us a 5412014019
Gifts of Stock: A gif of stock is a wonderful

way (o support our hospital. Our foundation
accepts stock contributions through Harfst &
Associates in Ashland. To donate,please contact
usat 5412014019 or Harfst & Associates at
5414882634,

ASHLAND COMMUNITY HOSPITAL

DEPARTMENTSEPROGRAMS

YOUR CHARITABLE GIFTS have the power to
touch every corer of Asante Ashland and extend
our healtheare services into the community

“The physicians and caregiversin each department

of our hospitalare committed o providing you

with the hest experience posible. You can make a
difference and support the area most important to
youand your family,including

* Diagnostic Imaging

* Emergency Care
R £

Holistic Patient Care -\

* Hospital Faciltes
Inpatient Care
« ntensive Care Unit A

Laboratory

Physical Therapy
Respiratory Therapy ﬁt
School Nurse Program

Spiritual Care
Surgeal Services —
Women's Health

Wound Care

Ifyou prefer. you can also support our global

about your interest in making an endowment
i multi-year pledg or agit through your

estate or trust. All conversations are confidential,
Please contact Janet Troy at 541.201.4014 to learn

Charity Care
Education & Professional Development
Grea

Innovation Fund

Needs Fund

RECOGNITION & THANKS
ASHLAND COMMUNITY HOSPITAL

anonymous. Our Foundation Family is

lof Gratitude located in the West Lobby

with us to benefit Asante Ashland. please visit

ASHLAND
COMMUNITY
HOSPITAL

|
MONDAY-FRIDAY, 8 AM=5PM |

ALL CONTRIBUTIONS TO
Ashland Community Hospital
Foundation are tax-deductible
tothe extent allowed by law. Our

IRS tax ID numberis 03-0691238.

POBOX o8
280 MAPLE STREET
ASHLAND, OR 97520
5412014019

more about the many ways you can achieve your
ilanthropic goals.

and neighbors s  thoughtfl way to
plishments while you

10 enhance ASante

shlind Community

Nursng Student Scholarships

Hospital ervic

Tax Reform & You: lelﬁing NONPROFIT ORG

- US POSTAGE PAID
Sense of the Tax Cuts and ASHLAND, OR

BN ohs Actin 2018 PERMIT NO. 123

Tax Reform & You:
Maliing Sense of
the Tax Cuts and
Jobs Act in 2018

Tuesday. May 29, 2018 | 12:00-1:30 pm
Asante Ashland Community Hospital, Conference Room
280 Maple Street | Ashland, OR

ARE YOU WONDERING how the new tax laws will impact you?
Join us for a discussion of the primary changes for individuals and
couples, the planning steps you can take now and the continued
importance of philanthropy.

PRESENTERS

* Tricia Hahn, Attorney at Law — Davis Hearn, Anderson, & Turner PC

+ Carolyn M. Ryder, CPA, CGMA - Isler Medford, LLC

ASHLAND COMMUNITY HOSPITAL FOUNDATION

+  Janet Troy, Executive Director — Ashland Community Hospital Foundation

Aslwlancl (Communit

Hospital Foundation

Seating is limited. Please RSVP no later than May 22, 2018. Lunch will be
served. and there will be time devoted to Q&A. Contact Stephanie Roland
at 541.201.4019 or stephanie.roland@asante.org (o reserve your seat
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